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Abstract;

The technique of trave] blending — an individual action approach to the reduction of the
impact of the car - has now been trialled in a number of cities around the world over the
past two to three years. The method makes use of simple principles to help people make
- equally simple changes to their travel bebaviour to fit in with their lifestyles. It is based on:
giving peopie an understandable, overall goal (¢ g improving the quality of life in Adelaide
through reducing the use of the car), letting them measure their existing travel behaviour,
giving them personalized tips for change (tips that fit into their existing lifestyle, and
- providing an environment of reinforcement (e.g. family, work or school situation).

- The application in Adelaide is more extensive than other approaches in making sure the

“method is viable, undertaking a survey and then a series of trials, each one more extensive

“than the previous one — allowing modifications at each stage based on feed-back from
participants of 20%, and reductions for the population as a whole of around [1%.
Furthermore there are indications that these reductions are sustainable. Finally this paper
describes the latest and most extensive trial undertaken to test the applicability of the
method on a region-wide scale.
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Introduction
Throughout the world there has been a focus on reducing the impact of the car becayse

of its negative impacts in terms of pollution (both air and noise), congestion and ;

associated time losses, the severance caused by the road network, decreasing levels of
fitness among the population and so on

Tn the United States, Clean Air legislation and the Intermodal Surface Transport
Efficiency Act (ISTEA) have combined to focus attention on the link between motor
vehicle use and air quality. In the UK, the Royal Commission on Environmental
Pollution (1994) suggested that transport “bas become possibly the greatest
environmental threat facing the UK and one of the greatest obstacles to achieving -
sustainable development”. For this and other reasons the UK Parliament passed the
Road Traffic Reduction Act this year (1998). In Australia, as in other countries, the cost
of congestion is now widely discussed

A vatiety of solution approaches have been formulated and are being implemented to
varying degrees to address these issues. These include:

2 technological improvements to the car to reduce emissions,

O construction of new infrastructure to reduce congestion or provide public transport
or other alternatives to the private car, and

o other measures, excluding provision of major infrastructure, which aim to modify
travel decisions. These are commonly cailed demand management or mobility
management measures

There is 2 wide range of policy instruments that governments can apply to encourage
traffic reduction and modify fravel behaviour. The paper focuses on the last of these

approaches - demand or mobility management - which can be characterised (ECOMM, -

1998) as aiming to influence individual travel behaviour while:

0 being voluntary in nature, using incentives rather than coercion to influence
behaviour

0 relying on the use of information and marketing, befter management practices and
small scale investment in local areas e

o involving site owners and companies as key new players in the process of change,

o working in partership with private and public sector organisations with an interest

in transport issues.

Although the approach described in this paper broadly falls into ‘mobility” or “dett L
management category, we would argue that the strength of travel blending which is not

‘demand’

seen in all other approaches is that it seeks to retain accessibility to all activities and 10

place the choice of method of reducing the impact of the car on cach individual decision. ..
maker. i

This is done by using a personalised approach:

o measurement of current travel behaviour and
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O presenting this jn 5 simplified way to the individya]
O together with Personalised tips for ma

n the UK The brogrammes aim 1o chcourage people to reduce

car use by campaigns in which brochures, leaflets and other materials are provided to

- inform people of the problem (t00 much congestion, too much pollution ete ) and
uggest solutions (e.g. car sharing, work at home etc )

= While common sense and the psychological literature wonld agree that 3 change in
attitude frequently occurs before behavioura] change and that attitude change cannor
ceur without “knowledge” of “information”, many of these Programmes have made
i eness” phase, I addition, there ig very

“has changed, if a1 all.

enge of getting Dbeople to
hange in behaviour.

is continually being modified ang
understanding can be achieved, and
e1, therefore:
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describe a way for individuals to reduce the use of the car which involves {(Rose ang

Ampt, 1996), (Ampt, 1997):

1) thinking about activities and travel in advance (i.e. in what order can activities be
done, who should do them, where should they be done etc.) and then

2) blending modes (1e sometimes car, sometimes walk, sometimes public transport
etc.), or

3) blending activities (i.e. doing as many things as possible in the same place, or on the
same journeyy, o

4) blending over fime (i.e making smatl sustainable changes over time on a weekly or
fortnightly basis).

The four components are interwoven to form the travel blending philosophy Blending

modes is, of course, nothing new in itself Most travel demand management schemes

begin by thinking of a shift to other modes. But the emphasis here is on “blending’

Blending does not mean changing from being a car driver to a public transpott user or

walker or cyclist, but rather it means making sensible choices about journeys for which

the car will remain appropriate (sometimes the only option in the short term), and those - L

for which other modes are possible. We have found that, on the one hand, this approach
takes the threat out of change, at the same time giving individuals the chance to make
small achievements immediately.

The first tenet - that of thinking about activities - is, in some 1espects, the key io the
whole concept. It makes possible the idea of blending activities and provides
participants with the ability to undersiand the principles of the approach - for application
in the longer term, well past the supervised stages of the initial travel blending kits
described below Finally, the fourth component of travel blending, in addition to
encouraging small changes, also lets participants begin to think about long-term changes

which could be possible - taking car use into consideration when choosing the location

of a new day-to-day activity (spott’s centre or hairdresser), a new housing location ora e

school for a child

In addition to these five key components, the context and the way in which travel - ]

blending is introduced to participants is tmportant

An overall reason for reducing the use of the car

Studies of behaviour suggest that behavioural change is most likely if people are
presented with a goal consistent with their belief or value system, or which is likely 10
make positive changes to their life

Tn the initial travel blending study in Sydney the overall aim of the study was very clear .

to the government, the client, and to most people in Sydney where high air pollution
Jevels are causing visible smog in both summer and winter In the Adelaide study (Stef
Davies Gleave, 1996) the travel blending project was preceded by an in-depth study © -©i-
gain an understanding of whether people in Adelaide were ‘ready for or receptive 10 -
changing (reducing) their car use’ o

While many of us were slightly cynical, the study clearly found that there were, in fach :
many reasons that people in Adelaide would welcome such a scheme but the mOSt_




that all beaple can see possibilities for other changes over the long to mediim term -
again without negative life-style impacts; and

that all of these changes are Sustainable over e long term.
4 measurable goa]

+ The goal, of cowrse, myst not only be achievable, byt individualg need to be abie o
' i » OVen if it is gmg)] In some aspects of life this ig readily
of paper in the recycle pile) or Measurable (e.g. weight

Itis generally not ag straightforward

"Fu:thermore, Tecent research in which people were given factual feedback about car yse
\awareness) withoyt customised information on the way they may make changes
Suggests that people feel threateneq by awarenesg without recourse to change. Of mogt
terest is the fact that there wag 4 marked tendency for people with positive attitudes to
4r use reduction before the scheme to change their attitudes (using cars is not all that
bad) when they felt unable ¢o change their behaviouy ( Tertoolen et al, 1998),

-fUriderstanding the Principles

Next, the Zransmission of the knowledge of achievable changes needs to be done in
Conjunctiop with transmission of the knowledge of the principles underlying the
Te‘_ionnnendations, 50 that these changes can be byjj; on and future changes can be made
ndependent of external advice

_'.’?‘fng Changes inzo Life-Style

The final important component of the trave] blending philosophy is that of introducing
dividuya) change in the contex; of that person’s Jife This is critical because the goal of
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reducing the impact of the car can be achieved in a multiplicity of ways, many of them
dependent on life-cycle and life-style. The travel blending programme is always
encouraged for all members of the household simultaneously for two reasons. The firg
is to ensure that intra-household interdependencies can be used to their fullest - peopie
sharing rides, one person doing an activity for another. The second is fo exploiz he
mutual reinforcement which can be offered by other people sharing similar goals.

Furthermore, recent applications of the programme have suggested that reinforcement
from sources external to the household is also very important in providing both these
types of support. For this reason travel blending is now being encouraged for groups of
people working or playing together (together with their households). Examples of this
are work-mates, school classes, interest groups, and so on. In addition, participating in
the programme as part of an out-of-home group seems to encourage people to discuss
the reasons behind their new behaviours, and to talk about their attempts at behavioura]
changes, leading to a domino effect among non-participants.

The Method
The travel blending method as it has been developed to date, therefore, gives
participants four key things:

o Jmowledge of their current travel behaviour in terms of time spent travelling by all
modes, distance travelled as a car driver, level of poliution generated as a car driver;
and
customised tips on ways in which they might make both short and long term changes
to their travel;

a short term yard stick to see the ways in which their initial efforts to change are
acting, and

e an ongoing measuring tool 1o help reinforce and maintain the behaviour.

A fundamental component of the travel blending programme is, therefore, a series of

diaries which are completed by or for (in the case of young children) each member of

the participating houschold. These diaries provide

e the knowledge of their current travel activity - for making it ‘tangible’ for the
participants in the programme (Rose and Ampt, 1996}, and
a basis for giving quantitative and qualitative ‘feedback” to participants about ways in
which they may be able to make changes.

Diaries to Measure Travel Activity

The diaries are designed to obtain sufficient information to prepare the customised -

feedback while being easy to use by participants. They are, therefore, less detailed .
survey instruments than in traditional ome day self-completion travel surveys .-
(Richardson, Ampt and Meyburg, 1995) The travel diary records information for each

wrip stage including the start and end times, the odometer readings (when the person1s .-
driving a vehicle), the mode used and the destination/purpose. '

There are two types of diaries - one for people with a driver’s licence which includes
space for odometet readings, and a slightly simpler version for people without a licence
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which does not require recording of the distance travelled At the moment distance is ot
‘recorded for car Passengers,

The diaries are completed over a one week (seven day) period This is in contrast to the
majority of traye] Surveys which collect data for only a single Survey day Covering the
whole week is considered to be critical in this case because trave] blending relies op

~modifying rave] activity over time, for cxample, going by public transport ope day per
week rather than driving. In addition, weekend travel is very difforent from weskday
‘travel and people may find thej; capacity to practice travel blending is different ar the
weekend than through the week

'Response Aids

_ to be kept in 2 ‘diaty holder’ (cardboard box) which cap
. be kept on the refrigerator {using attachegd magnets) or stood on 2 desk/table/counter top.,
- The diaries are designed to display each Person’s name and the day of the diary they are

Gathering background information

t the outset, base information Is gained from participating bouseholds and includes
¢s and age of ajj household members, licence bolding and mobility levels of each
i and car ownership of the household, ang details of household cars,

€ most successfully collected by a ‘co-ordinatoy’ from each of the
& work groups) This person has served ag the link, in terms of
i i ivational factor in €ach group.

- in Adelaide
Also included
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blending and indicates that the first step for a person to change travel patterns is 1
understand the amount of travel they currently undertake

The kit also inchudes 2 one week travel diary for each member of the household. Also
included is a diary holder box which serves as 2 depository for the diaries and an inbuilt
reminder system In addition, a set of ‘Count your Kilometres® stickers are included -
designed to be placed on the steering wheel of household vehicles to remind drivers to

complete odometer records.

Stage 3 Completion of diaries
Participating households complete the diaries over seven days and return them for
processing,

Stage 4 Preparation of feedback

The data is then entered into a database and an automatic feedback generation system
(based on an expert system method) is used to prepare the custorised feedback sheets
comprising facts and tips as described below

Stage 3. Kit 2: Help Muoke a Difference

This kit contains customised feedback from the travel diaries. Feedback is presented on
a sheet headed “Did you know these things about your household’s travel?” There is
one feedback sheet for the household, and one each for each household members
including children and babies (“Some information and tips for _John ) The facts are
described first - details of the total number of trips, trips by mode and total time spent
travelling. For each vehicle the total Kkilometres travelled is summarised along with the
number of engine cold starts and an in ication of the emissions produced (in texms of
kilograms of carbon monoxide, hydrocarbons and oxides of nitrogen)}.

The feedback begins by highlighting positive steps which people are already taking, for

example:
We noticed there are some things you are doing which already help to reduce

pollution and congestion:
e P% of your trips were walk trips These trips cause no poliution in Adelaide!

Welt done!
The feedback then includes ideas for ways of reducing vehicle us
are general:
Peter, if you are the person who looks after the car that you are driving then try an_d
make sure that you tune the engine regularly and keep the tyres inflated to their
recommended level.
but in many cases detailed suggestions are made For example, trip cha
recognised and encouraged in the following way:
We noticed that on Friday you drove from home to drop a child at school at Modbury
and then on to work at Walkley Heights all in one joumey. This is sometimes called

Trip Chaining and it already reduces pollution compared to driving to each of those
places on separate car trips. From your diary there were 5 journeys where you were

trip chaining,

. lﬂg iS

2. In some cases these




quicker thap you think and it i also healthy

Also included in Kit 2 is a booklet titled " T hinking aboyt your travel”, Thig brochure ig
designed to Cncourage households to think aboyt their trave] using the detajls provided
-on the trave] feedback sheets. It also included ps' to help People practice trave]
 blending 1o help redyce motor vehicle emissiong

Finally a goal card is provided Thig allows ejthe; the household 8s a whole, or
'ipdjviduals, to record their frave blending goals. This card hag 4 magnetic strip on the
back so that jt can be placed on the front of the refrigerator

S'tage 6"

Kit3 dre You on Track?

f this kit is to measure the impact of frave] blending op the household's
This kit includes another set of trayel diaties. The household again
mpletes thege Over a seven day period and returns them for analysis. To encourage a
gher responge rate, a booklet titled, “Track your fravel 2» explained the Importance of

Ompleting this second set of diarieg

The Ppurpose o

Completion of second ser of diaries

:hé householg completes these over 5 Seven day period apg returns them for analysis
fler analysis, the houschold i thep sent the final kjt

“ge 9 Kit 4- Continuing to Majke 4 Difference

inc] activity from the second set of diarjes and
the first ang second sets of travel diaries
identifies changes j i
1 the household as
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within the household. Changes in motor vehicle use are reported in terms of the changes
in total kilometres travelled and changes in the number of cold starts as well as the
changes in emissions.

In addition participants are given further tips. For example, people may have used the |
car less, but not been aware that there was more environmental impact in using a larger
car rather than a smaller one

Kit 4 also includes a log book so that people can continue to monitor the odometers of
their vehicles once a week. This has been shown in Adelaide to be particularly valuable .
for households which have very varied travel each week. In these cases the diaries
sometimes do not do justice to people’s very positive atiempts t0 reduce car use - while
an ongoing monitor is ideal for highlighting downward trends which are not necessarily
a smooth curve,

Achievement of Change

Changes in Opinions and Attitudes

Interviews with individuals and households after people have received the second round
of feedback suggest that there is unanimous agreement that the travel blending package
resulted in increased awareness of the use of the car and its associated environimental
consequences for people of all ages. The feedback - the facts together with the
customised tips - was given as the major reason for this. In most households, this
feedback also fostered discussions between household members about their ongoing -
travel behaviour.

e At one exireme, for one individual who did not reduce her car travel, she said that 7 -
started valuing my trips in the car” This respondent came to appreciate the role the
car played “as an important tool to communicate” and for the access it provided for
speciality shopping and leisure activities :

Another respondent said “f used fo consider convenience and cost when making
savel decisions, now I consider three things: convenience, cost and environment”

Repotted Behavioural Changes
Respondents also provided concrete examples of behavioural change which they
attributed to having been involved in the iravel blending programme. Some changes
were intuitive:
Many respondents reported significant increases in “trip chaining” - thinking b&_?fore
they travelied made it easy! In one case a participant had done this by simply using a
shopping list before leaving home.

One respondent used to drive to the station every day. In response to 2 speCiﬁ_C
suggestion made in the feedback sheet, he now catches the bus one day per week. Thus
results in a 12 km reduction in distance travelled and the elimination of 2 cold starts
per week He needs to get up slightly earlier on that momning, and he chooses a day
when he does not go to University after work Most important, this respondent
indicated that this was a sustainable long term change in behaviour
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Another household bought a household-bicycle and started using it to substitute short
car trips.

Still another family moved house during the cowrse of the programme and sought out
and began using public transport - something which had ‘never occurred to them’
before.

" Post-study interviews also suggested indications of change not measured in the diades
- either because they were counter-intuitive, or did not happen in the diary week

One young woman’s car driver irips actually increased during the second diary week
due to the fact that she had picked up two friends on vatious journeys (and reduced
two car joutneys and two cold starts by them on each occasion)!

Another respondent who indicated that he had set no specific goals, and who, indeed,
exhibited no change between diaries, had gone to some frouble to shifi the bikes from
the back of the shed to the front where they were more visible And somewhat
sheepishty admitied to actually having bad quite fun riding to the shop on Sunday
morning. Importantly the study team would have regarded this person as being
resistant to change on the hasis of initial discussions making the reported change in
behaviou: even more encouraging,

easured Behavioural Changes
- One of the benefits of the two-diary format of the travel blending system is the ability to
~'measure reported changes in iravel behaviour and car use. Some results for the Adelaide
project are incleded here. Note that results are given in two ways - changes by
participants, and relative impact of these changes given the non-willingness of some
eople to participate.

] Diary 1 % Change

{Car Driver Trips 7572 227%
[ Car Driver Kilometres 26856 213%
Total Hours in the Car 1325 -26.2%
Total People Approached - o : o
| Car Driver Trips 3089 13 6%
Car Driver Kilometres 32251 -11.2%
Total Hours in the Car 1603 -193%
Table 1: Examples of Reduction in Car Use, Adelaide, June-July 1997

rthe purposes of preparing the above data, it has been assumed that each person in a

non-patticipating household' (household size was ascertained) travelied in the same way
the average for all persons in Diary 1 (1.e. before they received any feedback). There
 several notable features of this data:

' ound 1 the non-response level (people not wishing to pasticipate) was about 12% with a further 12%
00sing not to complete the second diary.
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ithe size of the reduction in car use - between 21% and 26% for participants, ang
between 11% and 19% for the population as a whole. This is particularly significant
since the sample chosen to approach people to participate was completely random;

the fact that the most significant decrease was for time spent travelling in cap:

{including driver and passenger) travel; and
e the importance of a greater reduction in trips than kilometres.

The results support the qualitative feedback which suggested that the most important
way in which people in Adelaide coutd blend was the simplest - thinking before they
travetled The predominant result was an increase in ‘trip chaining’ - still using the car,
but using it more efficiently. from a policy point of view this has the implication that is
also the cheapest option.

The Longevity of Change
Although the results show a high degree of change ovet the 2 month period, any attempt

to implement the method at a broader scale, clearly needs to include an assessment of

longer term effects. Do people continue to use the car less? Do they revert to the old,
higher levels or use, or do they simply ‘regress’ slightly after the initial enthusiasm is
over?

These issues were addressed in a follow-up study carried out in November, 1997 about 6
months after the initial travel blending scheme. As noted eatlier, people in households
who had participated in the scheme were asked t0 fill in a Kilometre Monitor for the
months afier the program and the assessment of these Jog books together with some
depth interviews with some households formed the basis of this ¢valuation.

Although the sample size was relatively small (21 households) the results showed that,
contrary to expectation, there was a surprising firther reduction in car kilometres by
travel blending participants of just over 5%.

The depth interviews reported the following reasons for these results:

o People could not implement some of the feedback suggestions in the change period
of 4-5 wecks built into the program either because of the need fo plan or because of -
the inertia of current behaviour — ‘I took a while to get round to it’

People developed other time-saving measures themselves which also reduced the
use of the car.

Some changes occurred at other changes in life-style or cycle, e.g. change of school,
job, home location or other activities.

Time savings was the most often quoted reason for the sustainability and
continuation of change.

Next Steps
The pilot study reported here was considered extremely encouraging, but five key issues
emerged from it, each of which is being addressed in an ongoing study which began 18
April, 1998
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The five issues were

o the way in which the trave) blending Process could pe extended o the broadey

: comminity,

a the need O continue 1, MOnitor behavipy, over the longe; Zerm, 1o check for a)
- longevity of changes, and b) trends Wwhich might be masked by short term vatiability

In ttavel behavioyy ;

the need to know ™Ore about the travel DPatterns, particularly cg; Use, of people who

- refused to take part in the Programme to discoyer Whether thege People are using the

- Gar more, less or the g take part If they are iravelling more, the
methodolo ile i

“sq 200 households or 760
sifuation i Adelaide with its

ife it would Seem important tha z¢ many people as possible 1€ exposed to the actyg]
Crience of the trave] blending Programme, it woujg clearly be desirable that 5 future
hich i Provides 3 catalyst is alsg described. For this T€ason it is important that there

2165t of the eXteni to which Ppeople who work ang live along side of ‘blenders” take o
Philosophy ang behaviour of the blenders themselyesg

bjective of the osmosis test has been to see if households Or people who did oy
AT in the trave) blending Program actually redyee their car yse if they came into
08¢ contact With households o1 people who did

design of the osmosis tegy was as follows:




Ampt and Rooney

Choose two private firms of similar type (in terms of personnel and life-style type)
and in similar geographic areas;

In one firm, randomly choose two similar groups of people (households) - one s
offered to take part in the travel blending program, the other group is given vehicle
log books only. :
In the other firm, no-one is asked to participate in travel blending, but a matched
group of households is given log books only.

Better Monitoring of Long-Term Behaviour

To monitor longer term behaviour households who had taken part in the previous study
(1997) were given a vehicle log book to observe changes since that time.

In addition, 100 households in Transport SA who are not travel blending have been -
given log books to check that there is no significant difference between participants and
non-participanis.

Better Monitoring of Non-Participants

Furthermore, it is vital to have knowledge of those people who do not take part as well
as those who do since it could be hypothesised that people who travel a Jot may refuse to
take part either

0 because they realise the larger amount of effort involved, or

a because they feel that the car-orientation in their lives may be threatened

In the Adelaide pilot study, we assumed that refusals travelled at the average level of all
people who took part in round 1. It would, however, be more reliable to have a more
accurate figure for this estimate.

Therefore, those households refusing to take part in the progiam have been given a
vehicle log book.

Better Undetstanding of the Reactions /Needs of Participants

In the previous studies it was noted that people divide into three rough groups in their
reactions to the programme: '

o those who are pre-disposed to change,
o those who need a Iot of assistance in understanding/changing, and
o  those who are resistant in different ways?

In order to understand these groups better, and in particular to discover whether there

may be simple ways to identify them ar the outset and to approach them in slightly

different ways. This has been done using the following steps: _

o 70 participants in the study have completed a self-assessment questionnaire to assess -
their ‘level of acceptance of the concept’;

O these participants have been categorised into ‘receptive’, ‘need assistance ‘and
‘resistant’ categories as appropriate;

o in-depth discussions will take piace with 4 people in each category to understand‘ _
methods which may be helpful in promoting a better response from their point of
view.
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Furthermore, 8-10 people reporting ‘non-normal’ diary weeks are being interviewed 1o
understand the nature of the differences. This is the first step to understanding ways in
which we may better package the approach for these people in the future

o+ Improved Response/Reducing Costs for Diary 2 (Kit 3)

Finally the current study deals with reducing the costs of Diary 2 and at the same time
i i i one by giving a smaij sample of households a tmuch

simpler diaty in round 2. is anticipated that it will be cheaper to process the data and

that it will cause joess response burden.

The Travel Blending Approach in a Planning Contex;

ccess 1o city centres) This
‘understood by many people

schemes such ag walk-to-school week or leave-the-cag-at- home
, these bring about increased levels of knowledge, though not often

- Is that it puts the awareness

tually allows them to reinforce the

t the ordering of processes shown
ange
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nowledge

Figure 1:Three Methods to Approach the Reduction of Car Use - Historical Ordering

The awareness campaigns make much more sense when presented in a context where
people are already thinking about changing their own behaviour. Furthermore - and
relevant to both local authorities and small businesses contemplating regulatory change -
‘regulation’ becomes much easier to understand, and is likely to be met with much less

resistance. :

aEWVAreness regulation

understanding

9 reinforcerment reinforcement

change qgeneral change
Enowledoe

Figure 2: Three Methods to Approach the Reduction of Car Use - A System for Changeé
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Issues and Challenges

While the travel blending method appears to be a useful one to bring about reductions in
the use of the car, there are clearly several issbes and challenges which it raises.
Fortunately there are several ongoing and new applications planned, and it will be
possible to address them incrementally as part of these projects — though undoubtediy
they will raise even more challenges

Widespread Application

As has been mentioned, the pilot study showed that travel blending was successful in
~ Adelaide and has also been successful in two case siudies in the UK in Nottingham and
Leeds (Steer Davies Gleave 1998a, 1998b). These successes have led to experiments

intended to lead to a wider application as 1eported in this paper — planned for
 community level application in the near future, Although the method is labour intensive
- and personalised, it remains a cost efficient method when compared with other measures
_ such as improvement of public transport or fraffic management procedures, and it will
* be vital to monitor applications at a broader level.

- Integration with Other Demand Management Measures

While it has been argued that tiavel blending is one of the most effective ways of getting
cople to reduce the impact of the car, 1t is by no means intended that it should work in
solation. Indeed, in the brochwres included with the travel blending kits, there is a
strong emphasis on the role of all people in the community — government, industry and
the individual. For this reason it is important that parallel projects are developed.

t Transport SA this is being piloted in the form of a rideshare scheme (RideShare SA)
“which is also being presented as part of TravelSmart Adelaide. A key innovative aspect
- is that people are given a clear overall goal — ridesharing is one way to achieve the amm
- of reducing the mpact of the car. And at the same time other ways of reducing the

mpact of the car are being mentioned — wravelling occasionally by public fransport or
: bike, working at home or travel blending

- Non-car Owners

Finally, an aspect which has received little attention in the Adelaide situation is that of
non-car owners who are likely to own (or wish to own) a car in the future. Ji seems
- particularly important to gain an understanding of the aspirations of these peopie and to
~develop a method to target them in the future. It is hoped that lessons from this study
- will be able to soon be applied 1o younger people in Adelaide, particutarly in the context
. of the school study.

onclusions

ravel blending makes use of simple principles to help people make equally simple

hanges to their travel behaviout to fit in with their life-styles. It has resulted in

uctions of car kilometres of 21% for the participants and 11% for the community. |t

s argued that the method is a powerful tool in bringing about change at the individual,

and hence, community level and that it will bring about lasting changes based on
understanding as opposed to regulation or intervention.
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